PROSES DAN HASIL STUDI /KUNJUNGAN INDUSTRI
NAMA PERUSAHAAN 
:______________________________________________________________

BIDANG USAHA

:______________________________________________________________

1. Analisis Barang dan/atau jasa

a) Deskripsi

Jelaskan(deskripsikan) barang dan/atau jasa

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

b) Perbandingan

Keunikan atau keunggulan barang dan/atau jasa

_______________________________________________________________________

_______________________________________________________________________

_______________________________________________________________________

2. Aspek Pemasaran

Aspek Pemasaran adalah merupakan aspek yang paling penting agar perusahaan dapat memasarkan produknya kepada konsumen.

a. Target Pasar

Jelaskan target pasar

​__________________________________________________________________________

__________________________________________________________________________

b. Siapa Pesaing bisnis perusahaan

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

c. Strategi Pemasaran

1. Product (Barang/jasa)
_______________________________________________________________________

_______________________________________________________________________

2. Price (Harga)
_______________________________________________________________________

_______________________________________________________________________

3. Place (Tempat)
_______________________________________________________________________

_______________________________________________________________________

4. Promotion (promosi)
_______________________________________________________________________

_______________________________________________________________________

5. Proses

_______________________________________________________________________

_______________________________________________________________________

3. Analisis Lingkungan

a) Strength (Kekuatan)

_______________________________________________________________________

_______________________________________________________________________

b) Weakness (Kelemahan)

_______________________________________________________________________

_______________________________________________________________________

c) Opportunity (Peluang)

_______________________________________________________________________

_______________________________________________________________________

d) Threath (Hambatan/tantangan)

_______________________________________________________________________

_______________________________________________________________________

